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RESEARCH QUESTION:

Does the demand for 
content need to be a 
choice between two 
extremes?
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HYPOTHESIS:

Demand isn’t binary. 
We find ourselves 
caught between the 
extremities of choice.
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LIMBO:

an uncertain period of 
awaiting a decision or 
resolution; an intermediate 
state or condition
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Between 
one destination
and another

5Group 2 | Brand Physics | 2023 |
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Between 
‘we’ and 
‘what are we?’ 

SITUATIONSHIP
S
SITUATIONSHIP
S
SITUATIONSHIP
S

6Group 2 | Brand Physics | 2023 | Source: Spotify

https://open.spotify.com/album/7a0hw9yXDP3rGIhrtO2IX5
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Between
anxiety and 
excitement
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Most of us assume 
being in limbo means 
being stuck 

8Source: The Nucleus Group_The Power of Charette

https://docs.google.com/presentation/d/1n5ZSTFVUoHAoG6qJFSJdtrRTTcY0p9uL1-dKsCrMK3Y/edit?usp=sharing
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“...perhaps the most original 
aspect of Dante’s version of 
Purgatory is that the souls in 
Purgatory are in the process of 
change. They suffer, but not 
simply in order to repay a debt: 
they are suffering in order to 
become good.”

9Source: Leeds, NYT 9

Dante looked at 
the Purgatory as a 
designated space 
for change.

https://ahc.leeds.ac.uk/discover-dante/doc/purgatorio/page/2
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When you
don’t know what’s 
going to happen…

Source: Argentina vs. France

https://www.youtube.com/watch?v=jxP73Zqvq0I&t=50s
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Anything can.

Source: People

https://people.com/sports/lionel-messis-instagram-picture-showing-him-holding-world-cup-trophy-is-most-liked-post-ever/


Group 2 | Brand Physics | 2023 |

Audit Sprint 1 

1212

Looking at Limbo 
through the three 
lenses

EXPERIENCE

EMOTION

NARRATIVE
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Limbo affords people 
the space to be more 
than just one thing.

Source: Hypebeast

EXPERIENCE

https://hypebeast.com/2023/1/nicole-mclaughlin-diemme-collaboration-release-info
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To breath fresh air 
into a comfortable
classic.

The Hot Shoe Right Now Is Called a Dad Sneaker. What 
Do Dads Think About That?

Despite the ‘did you get those at Payless?’ look, dad sneakers are fetching upward of three times their sticker 
price on the resale market

Source: WSJ

EMOTION

https://www.wsj.com/articles/dad-sneakers-new-balance-nike-asics-resale-market-11667859824
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To create the worlds
we want to see.

Source: Forbes

NARRATIVE

https://www.forbes.com/sites/hayleycuccinello/2017/02/10/fifty-shades-of-green-how-fanfiction-went-from-dirty-little-secret-to-money-machine/?sh=88eb3fc264cf
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Because the
absence of certainty

Source: Netflix

https://www.netflix.com/tudum/articles/love-is-blind-pods
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holds the 
presence of possibility.

Because the 
absence of certainty

Group 2 | Brand Physics | 2023 | Source: Popsugar

https://www.popsugar.com/entertainment/why-love-is-blind-couples-shouldnt-get-engaged-47300361
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The world is embracing this flexibility 
and ambiguity now more than ever.
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19Source: HR Magazine

Why your company needs a gender 
expression policy

Rebecca Berry
23 January 2023 Comment

GENDER    PROTECTED CHARACTERISTICS   MENTAL HEALTH

https://www.hrmagazine.co.uk/content/comment/why-your-company-needs-a-gender-expression-policy
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20Source: Google Trends—”non-binary gender”

GOOGLE TRENDS: “NON-BINARY GENDER”
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Anywhere 
9 to 5

Anywhere,
anytime

Traditional 
office 9 to 5 

to the 
office, 

anytime

Constrained Time UnconstrainedC
on

st
ra
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Work arrangements 
in place and time.

https://hbr.org/2021/05/how-to-do-hybrid-right
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22Source: Google Trends—”hybrid work”

GOOGLE TRENDS: “HYBRID WORK”
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To sum up the 
observations

EXPERIENCE

EMOTION

NARRATIVE

People want their experience to be 
dynamic and ever-evolving.

People turn toward the familiar to 
generate a sense of comfort in the 
face of the unfamiliar.

People don’t let what they love die and 
they create the things they love that 
don’t yet exist. 
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There is a realm of
possibility that exists
between polarities.

How might Quibi build 
for dynamism and
activate the “limbo”
that breaks the 
binaries of choice?

OBSERVATION

OPPORTUNITY
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What if Quibi changes every day so 
it’s never the same?

EXPERIENCE
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What if Quibi changes every day 
so it’s never the same?

What if people could align Quibi 
to their sentiment in the moment?

EXPERIENCE

EMOTION
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What if Quibi changes every day 
so it’s never the same?

What if people could align Quibi to 
their sentiment in the moment?

What if Quibi’s world is built with its 
people?

27

EXPERIENCE

EMOTION

NARRATIVE
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Thank you.


